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01125111*  UsgiRavaiasugianazavdannsal 3(3-0-6)

(History of Economics and Cooperatives Doctrines)

U IRuaziuIAnvesavsAsYgna Usuey Audn aaunisalannsal anSavinsal n1sfinu
Wisuisuiuwunanvesyaradidnludviiasugiadu mafidnannsalzuuuusineg ufevnsannsal
wazn1susuldlulsemelne

History and concept of economic doctrine. Cooperative philosophy, values and
ideology. Cooperative doctrine. Comparative study of cooperative philosopher’s concepts and
other philosopher’s concepts in economic doctrines. Origin of various cooperative forms.

Cooperative concept and implementation in Thailand.

01125112  wanukazisnIsannsed 3(3-0-6)
(Cooperatives Principles and Practices)
Iannmsvosannsal mnuuandtsesannsaliugsiadu ndnannsal Yszifuaznis
Wannmdnavinsal vdnavinsalinuas wdnannsalana nswauNaIwsannsel nsdiAnwiieIde
Evolution of cooperatives. Differences between cooperatives and other business.
Historical and development of cooperatives principles. Cooperatives principles in general and ICA

cooperatives principles. Cooperatives integration. Related case study.

01125131*  Ugy¥awnsal | 3(3-0-6)
(Cooperatives Accounting 1)
syidvumevgidouannsalinmen1sUadvesainsal 160 150uinUadn1uinayingag
wazuleunensUadindiAyvesannsal MsdavinsunsRudwsuannsal Ruaalaziulinsuias Juen
e J =~ a o o/ ! A r-:glj %
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nsdadwieviayandydgnuil msdydingitugnuiausasnisliaudiemissuniauiaynis
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annsal M155uiTela nsfusAlding malamedaya N15AIU MSwenNLaN1EIsEdydannsal n1s
IninaunTERaRuandsUaunTal

The cooperatives accounting act. Principles and method of accrual basis.
Accounting policy for cooperatives. Financial statement for cooperatives. Cash and deposits at
financial institutions. Deposit at other Cooperatives. Allowance for doubtful deposit at other
cooperatives. Allowance of doubtful account, Write-off bad debt. Accounting for accounts
receivable under debt restructuring. Inventories. Investments. Land for debt settlement. Property,
plant and equipment. Donated assets. Intangible assets. Deferred expenses. Deposit. Fund
Accounting. Cooperatives shareholders’ equity. Revenue Recognition. Expense Recognition.

Accounting Disclosure, merger, split, liquidation and termination of Cooperatives. Cash flow

statement.

01125132*  Ugyauwnsal I 3(3-0-6)
(Cooperatives Accounting i)
FyfideaSounnnou 01125131
arwidesiuientunistiy@duu maduuduunisidatenie nissuunuszam
u wAnfeismLazHdafusiwassld Mstyddunuiiwiasuarmsieneidununinsinens g
UNINS TN NLAEHAANAYNTINEATIINAINTINNITHAAN NI TN YATITEEdULAY TP EYETI 113
ANUNEANATALNINNIUUTFUNERANANIINSINYAT N53RYITIBUAuNUANTHER MIALINGUYY

3 ¥ o

uinslugsiaannsal mstiyddununisinumsiientsandula Mslieseigadunu n1sruasiAe
mMsfuaufunuLazHalimsden mMIsaiuuanyednifstestunsansal

Principle of cost accounting. Calculation cost per unit. Cost classification. Joint
products and by products. True cost accounting and analysis of agricultural costs. Recognition of
biological assets and agriculture produce from short-term and long-term agricultural activities.
Calculation agricultural produce and processing. Production cost report. Calculation service cost

for cooperatives. Agricultural accounting for decision making, Cost-volume and profit analysis. Sell

prices setting. Social cost and income calculations. Calculation specific cost for cooperatives.
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(Structure and Management of Cooperatives and Social Enterprises)
Afisesdeunnten 01125112
LUIARALAZNO B DIANITLAZNITINNIG ANIMKINaBNKANITIANTTBIANTalisTvd N33

UseLamannsalhuuang 9 lassadaesannsal Msviauduiiukaznisusmsanudauds dnwugannsal

a o a a

wazgsnaddennlulssmalng n13d3anisgsia uinnssy sssunAvialunisusmsannsaliazgsnag
GAGH

Concept and theory of organization and management. Cooperative classification
and cooperativing structure. Environment and modernization organization management. Teamwork
and conflict management. Cooperatives and social business characteristics in Thailand. Business

administration, Innovation and good governance in cooperatives and social businesses.

01125212%  yUIUASANNTal 3(3-0-6)

(Cooperatives Movement)

Aiidoaseusnnen 01125111

WAILINIT VBIanNTal mimﬂmNa’]uuazgﬂLLU‘UL@%@‘?JWaﬂaﬁmiamﬁaaﬂﬂiﬁﬁ LATDUNB VD
YUIUNITAMNTONAN USUNNISAIUIILTEUIUNITAVNSDIRATULIN NSRSy ANUNEIARY VDY
annsalfuslam annsalinuyns warannIalnIANITRUABSTUUWATYEN deau kasnsuidavnuesusene
nMsfnyidaFeuidisuiieiuulouesy uasmsiidusvesusenvy

Development of cooperatives. Cooperatives integration and various forms of
cooperatives network. Cooperative global network. Context of cooperatives movement operation
and sustainable development direction. Essentials of consumer cooperatives, agricultural
cooperatives, and financial cooperatives towards economic system society and national problem

solving. Comparative study on public policy and participation of people.

01125213%  nguuneuazszileutedanunisannsal 3(3-0-6)
(Laws and Regulations for Cooperatives)

Jefideaseuannoy 01125112

Y
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Scope of laws related to cooperatives. civil and commercial code. Juristic acts,
contracts, notes, business law. Cooperative acts, regulations and practices related to cooperative

operations.

01125231%  UgyBannsed Il 3(3-0-6)
(Cooperatives Accounting IlI)

JufidesSeuinnoy 01125131

Y

anwagMIAunUanziaveamrnsallugliuusee MItyddmiuannsainisinens

v A

U
nsUnBdmsvannsaleaunsng n1sUnddmivannsalinsingiieu N3y

o

U L3 1%

QY
Fdwsvannsaliua N3
Ugddmsvannsalnisuinis nmsdgyddmsvannsaluszas mstafdmsvannsalilan nsdgddmsu
lassmsanig Weuiensigdiaznsudludaianain

Nature of operations for different types of cooperatives. Accounting for agricultural
cooperatives. Accounting for saving cooperatives. Accounting for credit union cooperatives.
Accounting for consumer cooperatives. Accounting for fishery cooperatives. Accounting for land

settlement cooperative. Accounting for specific projects. Accounting policy and error correction in

accounting.

01125232%  MNSUSMITNINEINTUYLOUALNITHAIUIBIANS 3(3-0-6)

dwiuannsaiuazAanisiiedany

(Human Resources Management and Organization Development for Cooperatives

and Social Enterprises)

aufidesiuiAsiunisuimminensuyvddmivannsaiuazAaniniedsny n3
AATIANU NMTIUNULATATINIYAGINT NTNAFBULAZNITANEBNYAAINT NITHNBUTHLAZNITHAIL
YARINT NIAVUANAENSAINDURNY EjﬂmTWLLa5ﬂ37uﬂaaﬂﬁ‘&ﬂumSﬁﬁﬂﬁu%aﬂﬂﬁﬂiajLLazﬁﬁlﬂ’ﬁLﬁlaﬁﬂmJ
NANNITHAIUIDIANT mif{‘fmﬂ’ﬁﬂmmial,ﬁaam’]qqiﬁa NTATNNLU NTTANITEITNULezvAlUlal
N1FUTMIANNTALET waENIAANYINITAMUIMINEINTUY O UATNITNAUIDIANITVDIANNTIMALAINTT
iodsey

Introduction of human resources management for cooperatives and social
enterprise, job analysis, human resources planning and sourcing, recruitment, training and personal

development, remunerations strategy, health and safety in cooperatives and social enterprise,

Gl Fviuls
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principles of organization development, business continuing management, team building, office
and technology management conflict management and case studies human resource

development and cooperatives and social enterprise organization development.

01125311*  Fasgsidelsunadmivnisdanisannsal 3(3-0-6)
(Quantitative Analysis for Cooperatives Management)
nsUssgndlvadinmans weldlunsliemeiuazunlayminunisdnnisvesgsia uay

[

annsal MIIATINIRANNUY N1TIATIEENISAREUlD n1sdnnisduiasads nsldlusunsudadulunis
IAN13TINIVOIANNTA! WUUTIADIABY NITIATILATIVIBNY UagarenuIngidmsugsivannsal
Application of mathematics for the analysis and solving various problems of
businesses and cooperatives. Break even analysis. Decision analysis inventory management. Uses of
linear programming for business management of cooperatives, Queueing model, critical path

method and network analysis for cooperative business.

01125312%*  aunsalnmsnunslulssnelng 3(3-0-6)

(Agricultural Cooperatives in Thailand)

wsugNanIsinynsvedlnekazan unsaldagiuvesannsalinmsinunsing Wawing
Tnseadne warvesrnsfiisadosvasannsainisinuns nsusmsaude nsliuinisdunisnaindudi
NWAT NIIAFUAUNTMULLAFNITN AINTTUNINATEFAR kazsinaiannisaundn ey glassa
LAZUUIN N SWAUENNTINITLNYAT

Thailand agricultural economics and current situation of agricultural cooperatives.

Development, structure, and involved organizations of agricultural cooperatives. Credit
management, agricultural product marketing services, product procurement for members,
economic activities, and member welfare arrangement. Problems, obstacles, and guidelines for

agricultural cooperatives development.

01125313*  nsmuauelulagnIInsIaeuianIsvesannsal 3(3-0-6)
(Internal Control and Supervision for Cooperatives)

JfideaSuuannoy 01125131 uay 01125132
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WIAMEAALAEdNNIINIsMTURRaT A LuaRauAed ugTuresnisauauntely
wszsmlnyalRavnsal sudeuuasmuuzihvemnenadeuannsaluaensun sy dannsaifiiedesiunis
AuAunely MImuaNeluauuIMS AaN1smegsNavesannseal LLazmimUﬂmmﬂiuLawwﬁENSU@N
avnsal NMsARAINKAETIBUNANSAIUANAETY NV sufouvennevzdouavnsaliifeitosiuns
AvERUAINISVDENNTA] WATANINTIAABUAINTT NTLUIUNIATIVABUNINTT NITTIENUNANITATIVEBU
msﬁaﬂ&g@’mnaauﬁams F3YTIIUVRIATIAABUAINT nsdlfnwiAIumImuaNely vesnsuATIe
Unydannsal

General concepts and good governance principles. Fundamental concept of
internal audit. Cooperative Acts and regulations of the cooperative related to internal control.
Internal control for administrative. Internal control for business activities for cooperatives. Specific
internal control for cooperatives. Monitoring and reporting. Law and regulation for cooperative
supervision. Supervision process and techniques. Supervision report. Election of cooperative
supervisors. The ethics of the supervision. Case studies and trends of Cooperative Auditing

Department.

01125314*  MsUTMSRUUanNIal 3(3-0-6)

(Capital Management of Cooperatives)

Aiidoaseusnnen 01125331

mmifl,ﬁmé]’uﬁmﬁ’umiu‘%miﬁunu lassainenainn1stulve seidsunisamuresannsal
unasfinveaiunuannsal MsleseiiununsnsiuresannsalussfeunuenssunsiaLnnsavnsal
WHIYIANITIATIEYINANDUBNUIINAITHINNS 8AMUANTTEUANENITUNITN MUINTAVNTAUUIYIA N3
Uszidlumnuidssnnmsehnvsenisasuaussideuanenssunmsimuinisannsaluiend nsussidugan
P3IENIU NTUTATLYAAMTIATIVE N15U3MNINGUNITAIY N IIRAMIAILIUYeINENNTALTDS
avnsal N1TUIMTRUNBINURLIENNTA! N15TANANITALTUUYBINUIBAM Y NOINUTINANTTLTY
AMENTIUNITHAUINITANNTAWYIYIA N15HTUILATINITAM UVRIannIalnussiduANenTTUNTT
WLINTanNIalLiew A nsdlfiny wazwulinven1snuseasuvesannsal

Introduction to capital management. Thai financial market structure. Cooperative
investment regulations. Cooperatives funding sources. Cost analysis of cooperatives according to the
regulations of the National Cooperative Development Board. The analysis of return on deposits or

investments according to the regulations of the National Cooperative Development Board. Risk

Uty
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assessment on deposit or investment according to the regulations of the National Cooperative
Development. Equity valuation. Bond valuation. Portfolio management. Performance measurements
of cooperative investment groups. Managing cooperative development fund. Performance
measurement of mutual fund investment units according to the regulations of the National Cooperative
Development Board. Projects consideration of cooperatives according to the regulations of the National

Cooperative Development Board. Case studies and trends of cooperatives deposit or investment.

01125321%  \ASgANENTaNNTOl 3(3-0-6)

(Cooperatives Economics)

Apiideaseusniou 01101181

wasaaasygenanslumsyuiiuduavnsal dnvazvomadiinanannsal dnvae
malassadie wagngRnssumiegsiavesannsal Madnsesiniaasugaansvesannsaiude annsal
N13RATN kavannInin1Tiy nsUssenangwineienudiugsiavesannsal wasn153AsIe vannsadly
USUNMNAATYEND

Economic justification to form a cooperatives. Characteristics of cooperatives
effects. Structural characteristics of cooperatives and behavioral consequences. Economic analysis
of farm supply cooperatives, marketing cooperatives, and financial cooperatives. Application of

games theory in cooperatives business, and analysis of cooperatives in economic context.

01125331%  n1sRuannsed 3(3-0-6)

(Cooperatives Finance)

AgiidoaSeunou 01125131

AUNNY ANAIAYIDINITINNITNITRUVDIAUNTAL N1TILATIZRIUAITHIUARNTAL NS
TLAURAZNITNYINTAUNNNITRY N1FIANMITRUYUMLUREY N153YeUUsEaiamu n1sdnlasaasa
Runuuazuuduuvesannsal nalulagvinanistuiugsisannsal

Meaning and importance of financial management for cooperatives. Analysis of
cooperatives financial statements. Financial planning and forecasting. Working capital
management. Capital budgeting. Capital structure and Cooperatives cost of capital. Financial

technology for cooperative business.

*FaUFuuse
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01125332  nsdanisaudeluannsal 3(3-0-6)

(Credit Management in Cooperatives)

AInINERAzaNYuseddnde nshasziiiieliaud ounanndn n1ssunuLay
asedeunsiiaude msdeniusnsnendendnuseiuunadudsvesannsal Wisuiiisunisli
dudovesavnsaifuanitudu JymlumafiRminersunsiraudevesannsaflulsemalne

Meaning and nature of credit analysis. Planning and supervising of the provision of
credit to members. Repayment, rates of interest, collateral and sources of funds. Comparatives
aspects of cooperatives in relation to other credit institutions. Practical problems in providing credit

of cooperatives in Thailand.

01125333** mimmmLs'?mﬂaqwﬁ‘ﬁm%’uawmaﬁumﬁﬂmilﬁaﬁaﬂm 3(3-0-6)

(Marketing Strategy for Cooperatives and Social Enterprise)

Iiidouseusnnen 01134111

LUIAANITIANITAISAAIRENNTA] N153AN1TTRYANINITAAIAlugSAannsal A3
s 1eiidadunindeunianisnainiaznsiaTeinginssuannBnannsaluaz uslaa n1sivue
ﬂfjaJLf]’mmEJLLazaaﬂLLUUﬂWima’]mL%Qﬂaqwé AMIANTUNITNNNITAAINVDIAUALATUI N1TVOIENN T
LaznImaIARIviavesannIaiLagAansiilodsay n1sAruAuuadymlunisuims mnainannsaiuay
Aamsiitedann

Cooperatives marketing management concepts. Marketing information management
in cooperatives business. Marketing environment analysis and cooperatives member and consumer
behavior analysis. Market targeting and designing marketing strategy. Implementation in goods,
service, and digital marketing of cooperatives and social enterprises. Controlling and practical

problems of marketing management in cooperatives and social enterprises.

01125335%  Ulgunguasn1sILNUaNASal 3(3-0-6)
(Cooperatives Policy and Planning)
AfidoeSeuIIney 01125212
ANUVNNEY ANEATY BeRUTENOU waznsruIunsuleutsluasAnsgsiawazannyal

nsel@nwIuleuIEanNTal NITINUHULAZNTEUIUNITINUNUDIANTTINILATANNTA N15TATIEN

qyFulss

N

21



ANINWINABYN NIFANUATIANIS NI5AMUANagns n1sanduladanagnsvetesrnsgsfawasannsal
NIEANYINITIUHTINAENSVDIANN Tl

Definition, essentials, elements, and process of policy in business organization
and cooperatives. Cooperatives policy case study. Planning and planning process for business
organization and cooperatives. Environment analysis, direction determining, strategy formulation,
strategic decision of business organizations and cooperatives, and case studies of cooperatives

strategic planning.

01125336 n1sdanisAusluannsal 3(3-0-6)
(Knowledge Management in Cooperatives)
‘U‘Vl‘ﬁ’]LLazLLLI’Jﬁ@ﬁug’m“ﬂmﬂ?’mﬂuﬁﬂﬂiﬂj N¥HNITIANITAINS NTLUIUATITIANTT

mnuf in3esiensdanismnuy meluladfunisdnnisausluannsal unumvesindsaiuanuiuay

nsmuntndaasuauiluannsal nsdnniseanuiannsallulssmalneuavsnsssina nsussgndld
nsdanisausluannsal

Introduction and basic concepts about cooperatives knowledge. Theories of
knowledge management. Knowledge management process. Knowledge management tool.

Technology and knowledge management in cooperatives. Roles of a knowledge promotion officer

and development of knowledge promotion officer in cooperatives. Cooperatives knowledge

management in Thailand and abroad. Knowledge management application in cooperatives.

01125337* U’?G]ﬂiiiuLLaﬁﬂ’]iﬁﬂﬂ’]iﬂ’ﬁLUaIEJULLUaQSLUﬁ‘Mﬂﬁﬂj 3(3-0-6)
(Innovation and Change Management in Cooperatives)

JfideaSeuannoy 01125112

[

ANNNAAINULAZBIAUTLNDUVDIUITANTTULALAITIANITNNSHUA B ULUAIRBNITHAIUIDIANT

V6 W wALNTEUIUNITIANITUIANTIURALNTLUIUNITVDINTUTMINTURBUMUAY N1TIATIERANINWING DY

LSINANAU VDINANFINAR DU INNTTULALNITIANITNITUATULUAY ATUANINTZUIUNTINNITUINNTTUWY

nsasunUasvesannsaiussinneingg Tusemalnewasdaussma n1sussendlduuifnuinnssuuasnis

v a a ¢
IansmisiUdsundadlugsiaannsed

Definitions and elements of innovation and change management for organization

development. Theories and process of innovation management and change management process.

“Ardalud *FuTule
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Analysis of environment. Drivers and obstacles that effect to innovation and change management. Case
studies of innovation and change management of various types cooperatives in Thailand and overseas.

Applying concepts of innovation and changing management to cooperatives business.

01125421%  Aswgnalnauazannsaliun1siauasygiakasdny 3(3-0-6)
(Thai Economy and Cooperatives and Social Development)
AvriideaFeuinneu 01101282 uay 01125212
panuleuIgansIsie Useifmansiasegia waensdieslny nssuiumsivuauleuiy
n913u waznisaaslulsewelng audrAgeesfnssenintUssmalulng taznansznuvesuleuie
wiswgianiseavnsal unum il wageudduesannsal Tunsiamnasvgia wasdanslne
Market of public policies. Thai economic and political histories. Procedure to
determine fiscal and monetary policies in Thailand. Importance of international organizations in

Thailand and the effect of economic policies on cooperatives. Role, duty and the : importance of

cooperatives on the development of Thai economy and society.

01125424**  \AS¥FANEASN1TINNTANTUTIARENNTA] 3(3-0-6)

(Managerial Economics for Cooperatives Business)

3%11’7f§1’aqt,'§8umﬁau 01125212 waz 01101181 ey 01101182

LLmﬁ@ﬁugmmmm%qﬁamﬁmmimqmwgmam% LAZLUININTUATIE VML TN
voufinmsdiniunisindulabegsioidluduresssiaenyu way annsal n1stmvuATIAT NIIWENTAl
MyiATwgUasd nswdn nMlnwiduru Wlenelasugeaniuvana uaznansevuvesulouieiil
ROENINLINGBNNNGINT UagannTol

Overview of managerial economics tools and appropriate analytic approaches
available to the manager for business decision making both for private businesses and
cooperatives.Pricing setting, forecasting, demand analysis, production and cost analysis.

Macroeconomic policies and its effects on the business and cooperatives environment.

01125425*  AswglidLilenslevigshvannsal 3(3-0-6)
(Econometrics for Cooperatives Business Analysis)

JefideaSeuinnoy 01417116 uag 01422111
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mMsuszgndldiedesiionisadd mslisgiaunisannes Jamnlugsiaavnsaissnneng o
fAgadesiunmsUsznamanisannes msUszgndldaunisannesdmiunsuitiymanuidemy
wswgmansannsad wasuiUagvnlugsiaannsal

Application of statistics tools. Regression analysis. Various types of cooperatives
business problems related to the estimation of regression equations. Application of regression
equation for solving problems in cooperatives economic research and problem sovling in

cooperatives business.

01125431%*  A159ANIIVUTENIUVDIANNTAL 3(3-0-6)

(Budgeting Management of Cooperatives)

AiidoaSeunon 01125132

ANUNNNEY ANLEIARY U NMSTATIIUUIEUNUTRENNITAINITINMNULAEAIUANLAY
FBauuszana nstdteyan1edn® n1susmsau waznsindula mMsfanuwasussdiuranudymuay
guassalun1sdnnssulssanaesavnsallulssinalne

Meaning, importance, and types of budgeting. Budgeting planning and techniquees
of controlling. Application of accounting data. Administration and decision making, follow-up, and

evaluation. Problems and obstacles in budgeting cooperatives in Thailand.

01125432%  msdamsguteyauaznisussendldinalulag 3(2-2-6)
asaumaiion1sinnsannsal
(Database Management and Application of Information
Technology for Cooperatives Management)
LnARNITRNNTIzUUMsaumalussdnsgsAaLazannsal szuvasaumaLi on15Ih

= 14 v

891 Tuiindeya dan1sgrudeya uariinssideyaiienisindulavesannsal szuvansaum eile
AnsgiuseAnEnmannsal seuvansaumAdIvSUannIain1anIsRuRaTannsaidy |

Concepts of information technology system management in business organizations
and cooperatives. Information technology system for reporting, data inputting, database

management, and data analysis for cooperative decisions. Information technology system for

*qaUFuuse
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cooperative efficiency analysis. Information technology system for financial cooperatives and other

cooperatives.

01125434*  n1sdanisigguniulugsivannsal 3(3-0-6)

(Supply Chain Management in Cooperatives Business)

Aiidoaseunou 01125112

ANUNNNY AR waruSUNMIInIslggunulugsisannsal nagnsn1sInnIsle
QU NAENSNITIAMTNAY NagNSNIINTEIWAUAT N153AN1TIUNIUNITUINIT NTOULWIAANIS
dansigauniulugsisannsal saudanagnsausiuilegunuusieg veaniAnsetignelanseunis
Ian1sigguniuiaylgn

Definition, essentials, context of supply chain management in cooperative business.
Supply chain management strategy. Sourcing strategy, distribution strategy, and supply chain
management in service. Conceptual framework of supply chain management in cooperatives
business and various cooperative strategies of network members beneath supply chain and value
chain concepts.

a

01125435*  n1sdanistadadnddmsugsiaannsal 3(3-0-6)
(Logistics Management for Cooperatives Business)
IiidoaSeunnou 01125212
wuIAnn1IanIsladainduaznisdnnislaguniu dnuvaegiimansuaznisinng
Tedafind nsuszgndnisdanisladafndlugsnssuvesannsal Wun nsdavdnde nmswdn nsnszang
Aufn n1svuds Msdansaufiasnds wasmaluladansaumaiiieides duyunisianisladaind
Concepts of logistics management and supply chain management. Geography
characteristics and logistics management. Application of logistics management in cooperatives
transactions: procurement, production, distribution, transportation, warehouse management, and related

information technology. Logistics management costing.

01125036  nsuUSwnsAndesluannsal 3(3-0-6)

(Risk Management in Cooperatives)

*FaUFuuse
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wudn UsyiRauduun wﬁmmwaﬁugwﬂumw%mma'mL?ilsmﬂizmumﬂumw%mi
AmnudsInsUszifiumnudes ndeslouazmaialunsuimsannandss msUssgndldnmsuimsany
Aedlussdnsannsal n1suinisaudes wunldulunisusmsanuidsswesannsaluazesdnsmig o
naonIUFnEIFIoEuNTUSINsAIAswetesnsavnsel sluUssmAkazsssTing

The knowledge and skills about risk management. The course comprise of a concise
history of risk helps explain the current perceptions and beliefs about. The fundamental principles
and practices in risk management used in risk evolution and management, risk management
process. Tools and techniques of risk management apply of cooperatives. Furthermore. The
tactical risk and strategic risk enables a better grasp of the complex interaction of risk, environment
and management. The identify future issues and trends in risk management. The case study of

cooperatives’ risk management.

01125437  msiamanuluannsal 3(3-0-6)

(Performance Measurement in Cooperatives)

AUV LAZLLIRRATEINITTANAIY Anwuwifauaziasosflovnediunisdnnisunis
TALazUsZIIUNAIUDIANT WU BRTIEIUNIINITHY ﬂ’]i‘Ui%Lﬁwﬂaﬁ’lLﬁlu nsiUSeuiiguiug Yl N3
Uszgnaldinseationazimaiiaing 9 Rsafunsiananuiieldlunsudmsdan sgsfeannsal msdnun
FOUNNITIANAUYDIDIANTANNTAIUTELANAN 9] wemeludsemauazsinssene

The basic concept of performance measurement system (PMS). The knowledge and
skills about PMS. The performance measurement within contemporary organization especially in
cooperatives, PMS process. Tools and techniques of PMS apply for cooperatives such as, Financial
Ratios, Economic Value Added (EVA), Benchmarking, Balanced Scorecard (BSC), Performance Prism,
Key. Performance Indicators etc. The future issues and trends in PMS. The case study of

cooperatives’ PMS.

01125438*  N139ANITANNITANNNITRU 3(3-0-6)
(Management of Financial Cooperatives)
A01UUNITREN A INTINTBIRAAIMNTTUNTRY waengseilou laseadisasnisaniiuey
yesamnIalnsiiu MsuimsdunuveaiuuLazanImAaes NM159ANSITLENN uazn1sIANTAULTe

wWAlLlaEN19NTRY NFIANITNTAIU BATAITUTIIALLEES

qyFulss
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Financial institutions. Overview of the financial industry and regulations. Structure
and operation of financial cooperatives. Managing cost of capital and liquidity. Deposits and credits

management. Financial technology. Investments and risk management.

01125439% mﬁfmLLmuqiﬁf\]awmait,t,azﬁﬁ]ﬂmﬁaé’mu 3(3-0-6)
(Cooperatives and Social Enterprise Business Planning)

JufideaSeuinnoy 01134111

'
a ) 7 (Y

ANNENATY UazdnuazveawnugInvannsal wargshaiediny NMsNawIlLAan1egsia M3

]

¢ o

ATIERANINUIA BUKALNITANNA T 1MUY NITOBNRUUKAAN MY NITANUANALNTNIINITAAIN
Tasaas1eeadng nagnsmsaidunuuaznsiiu wazmaiiauslunagsiadmiuavnsaiuazssiaiiiedsn
Importance and characteristics of business plan for cooperatives and social enterprises.
Business model development. Environment analysis and target selection. Product design. Marketing
strategy determinism. Organization structure. Operations and financial strategies. Presentation of

business model for cooperatives and social enterprise.

01125491 IeNsannsal 3(3-0-6)
(Research Methods in Cooperatives)

JefidoaSeuinnoy 01422111

o w a

ALY ANMUFIA LAZMUIAALUNITIVENIENNTA] NENWALITNNITIVENE@NNTAL NS

o

a <

Avuatigv n1seenuuuNsITenisneingUssasduazauufgiu nsiiusausudeya n1sada
LUUABUNNY MTIATIEYkaENIskUanvInedaya MsldadiAdmsunside N1seuTeNukaEnIs
UauaNaniIsIe

Meaning, importance and concept of cooperatives research, principles and methods
in cooperatives research, identification of research problems, research design, research objective

setting and hypothesis formulation. Collection of data. Construction of questionnaire. Data analysis

and interpretation. Application of statistics for research. Report writing and presentation.

01125497 dunun 1

(Seminar)

=

nsdLauewazefuTetemhaulamaasugaansannsallusedudsyayes

o
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Presentation and discussion on current interesting topics in cooperatives economics

at the bachelor’s degree level.

01125498**  Ugyy i 3
(Special Problems)
Afidesdeunnten 01125491

a

msfnwduaimwassgmansannsalsziulsygnsuasseusudeudussay

Study and research in cooperatives economics at the bachelor’s degree level and

compile into a written report.

2. sw%mﬁLf]usﬁa%ﬁuaﬂwﬁngm

01101181  \ASWFANEATYANNA | 3(3-0-6)

(Microeconomics )

ANVINEdNYNzLAYISMIAnYILATYgaand Jymiasegia mevimifivesssuy
1AT¥EN auasd aunu uagsmAuavguretgUaiuazguniu nsldadaduarauniulun1sufun
nginssuesuilnanavessaUsslon ssfanandnuasdununisnde sunulussesduiagsvezen ns
naelusrare1 nskdnluseezeiann ufsifestuanuinminuazuafiv nsmnunsAHandel
pa1aeeq MuisaludwfoR nsnszaneneld nmsfivuadiing eends wagnaneuLuINNT
899U ANEINIY wazANlaWinTsuiY

Meaning, nature and methods of economic study. Economic problems. Functioning
of the economy. Demand, supply, price, elasticity of demand and supply, application of demand
and supply. Consumer behaviour and utility. Production and cost, short-run cost and long-run cost,
production in the long-run and the very long-run concerning progress and pollution. Price
determination in different types of market, application of price theory. Income distribution,

determination of wage, interest, and return on investment ; poverty and inequality.

01101182  LATWEAIARSUNAA | 3(3-0-6)
(Macroeconomics 1)
35n1stunisTaselaussvnvd Jademdudiminuasielaussunivd n1siuasuwlas

selausennd Igdnsgsiauaznisimdeulmauadduselalsenud nqufuasainnsnsvesulouignis
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ARG TEAUTIAT NMTRULAZAITEUIATT NMTAATIARUAT LA ATIATIEATIELA N1TAILEYNITIRIUTENIN
Usene N15enuuasiuile Anudnsyiuls  warnmsiauAsygiaUseuiiey

National income account. Determination of national income. Business cycle and
national income fluctuations. Theories and measures of fiscal policies. Money and banking,
monetary and income analysis. International trade and finance. Unemployment, inflation,

economic growth and development. Comparative economic systems.

01101281  iAswgAN@NIYanIA Il 4(4-0-8)

(Microeconomics 1)

IiidoaSeunnen 01101181

vdnLATYgAaniganIAisIfuMPuYesTzUUIATYgRaLuuLas DeslunswAT M
flugrunaesugia guasd guvu areninemain nquiduslan nquimakEauasiunu nislase
wlevigvesiguraniglanatauwdaduauysal vaninasilunsivunsinLasUsiunsHand uAuas
UINTIURAINAIY NIMNUATIANTITENITHAR RENIATINITIAATTNITIINTNEINT AINUANLNAITY
FTUUMANA

Microeconomic principles concerning economic functioning of free-trade economic
system in dealing with basic economic problems. Demand, supply, market equilibrium. Theories
of consumer, production and cost. The analysis of government policies under perfectly
competitive market. Principles of price and quantity determination of g¢oods and services in
different types of market. Determination of factor prices. Principles of resource allocation. Market

failure.

01101282  iAswgAIEAsUNNIA I 4(4-0-8)

(Macroeconomics 1)

Aniidesiousnney 01101162

518l0UsEY A MITafUsmaasegia winia msfimueselilsenvinaeninly
seuulAsegnaLuuawaziuula A1l aagnmlunaiandndue aaian1sety way lHugUasasiy
AaENINlUARIALIIULAZIEUEUNIUTIN N15AATIBTANUduRUS SEniematandnsine na1an1sRu
AAALIITL LagnauA i lUressEUUATEgRY ANsdNTLS TSNS A SR Rulle el
NsasAulanIaeAsygna Tusvezenn n1smanisal ssuuesygnawuuda nslduluuignsiuwasnis
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National income account. The measurement of macroeconomic variables.
Determination of equilibrium national income in closed and open economy. Multiplier. Equilibrium
in the goods market, financial market and aggregate demand curve. Equilibrium in the labor market
and aggregate supply curve. Analysis of the relationship among the goods market , the financial
market the labor market and general equilibrium in the economy. The relationship between
unemployment and inflation. Growth theories. Expectation. The open economy. Monetary and fiscal

policies.

01101424  \ASYYAIANTTINIINAILNAENS 3(3-0-6)

(Business Economics of Strategy)

Iiifeaiousneu 01101181 uag 01101182

LATHAIAATRaZNagNS N1satluuvesgsialussuuAsygiagalvy wulfanig
wswgmanidmiunagns ulsuisiasughanazuloveasisasiiinasonsinnisidenagnsuazulouie
3713 NMTAATILVANINLINROUNINATYFRINUNAIA N1TIATIEVQAAMNTIULALNALNTTIND NITIATIEN
BIANTTINIALNAYNTS

Economics and strategy. Business firm operation in the modern economy. Economic
concepts for strategy. Economic and public policies affecting strategic management and business

policy. Analysis of macroeconomic environment. Industry analysis and business strategy. Business

organization analysis and strategy.

01101425  J3YTITUNUATYIANEATTING 3(3-0-6)

(Business Economics Ethics)

Ipiideaieusniou 01101181 uag 01101182

ANUFUNUTTENINLATEFANARNTTINILALITUTITUYDIFIAN WAIUINITVRIITUTITUNIY
dernluseivyarauisseauesAnswaran1tuasesssy Useaninim uasssuunann N1SAUBINDUABKS]
waUsloviisalugsiauaziasugioegelialesssn Ussiusuasesssunituniades insugdem fu
UlgueLATugng UANITLAY AN Y Anduywevy 5550550181URIANT WIlUUYRININTEIUITEETIY
ludeay n1suszyndlun1siamugsiatasiaTygne

The relationship between business economics and social ethics. Developments of
social ethics from personal to organization and institutional levels. Ethics, efficiency, and the
market system. Ethical responsiveness to business and economic stakeholders. Ethical issues

related to politics and socio-economics, economic policy, environment, human rights and
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corporate good governance. Trend of social ethical standard and its application for business and

economic developments.

01119111  iAswgeansinumsidody 3(3-0-6)

(Introduction to Agricultural Economics)

Aiidoaseunnou 01101181

A s ward 91 ulunswmuinisinunsvoausenAmM A I AN UNUINTBY
NINYINTTTIUDR Usey1ns Vi wazmalulaglun1siauinisinensiaznsimuiasegia tasaasiamie
LAT¥ENINITNEATVDIUTEWALNY NSNEANIANYAST N1TUSLNANANENDINTT QUAIAKAZQUNIULAZ AN
nanAnnuas avnsainisnuaslulsendlve dudenuns namnuas wannsuas ﬁunumwém
gumuiasgld wanmshlvldfilslunisudaninisinunsasan winn153nn15gsNaNIsinuns way
YeymlunisAnumsnssu

Accelerating factors and necessary elements of agricultural development in
developing countries. Role of natural resources, population, capital, and technology in agricultural
and economic development. Overall structure of agricultural economy of Thailand. Agricultural
production. Food product consumption. Consumer demand for food product. Demand for,
supply and price of agricultural product markets. Principles of agricultural production. Costs of
production. Supply and income of agricultural product. Principles of profit maximization in
agricultural production. Principles of agribusiness management. Problems on agricultural product

trade.

01134111 PANNITHAN 3(3-0-6)

(Principles of Marketing)

ANVULLAZNIZUIUNMTNNMITAIAN  LUIAUAA UNUIN ANMUEIATY winfiwazlady
MIMseaIn Mswlsdiunan nMsidenaainidming weRnssuduslan daudsraunisnann uagns
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Nature and process of marketing. Concepts, role, functions and factors of marketing.

Market segmentation. Selecting target market. Consumer behavior. Marketing mix and marketing

research.

01417116  adarmansussendiiowu 3(3-0-6)

(Introductory Applied Mathematics)
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Linear programming, limits and continuity of functions of one variable, derivatives

and applications, integration and applications, elementary differential equations.

01422111 nananm 3(3-0-6)

(Principles of Statistics)

LnmLARRIfUERRmMERS ArTadusfids msTadinans msiansnsEane Ay
1wy é’hLlfdi?j:uLLazmiLL’-ﬂﬂLLﬁNﬂ’mm‘i’]%Lﬂu ATUANLANIUIN N1TuanUIlIwes n1suanNuaIUsnA
NISWANKASAWIBENN MTBYIIUTERRdmTUUsTYINIgILAaraeUsyrINgT NTIATIEYidayadwun
Uselan NMISIATITIANNLUSUTIUMAAYY  N1TIATIZANITOANDLLTUE UL 1991

Concept of statistics, measure of location, probability, measure of center, measure
of dispersion, random variables and their probability distributions, binomial distribution, Poisson
distribution, normal distribution, sampling distribution, statistical inference for one and two

populations, analysis of categorical data, one-way analysis of variance, simple linear regression

analysis.
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